
 

 

 

RETAIL OVERVIEW  Fourth Quarter 2006 
HAMPTON ROADS, VIRGINIA 

M A R K E T B E A T  S N A P S H O T  
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The retail market in the Hampton Roads area continued to expand into the fourth quarter, particularly in the 
Williamsburg submarket which had been under the radar for many national retailers. Over a million square feet is proposed in the 
greater market with projects such as the Marquis Development, Settlers Market and High Street. Previously, the perception was that the 
Williamsburg area could only draw 50,000 to 60,000 shoppers. But estimates have been revised in 2006 to over 100,000 people, drawing 
bigger box retailers and junior anchors, such as a second Target, Dick’s and Circuit City that had passed over the market in past years. 
Rental rates in the Williamsburg market for the fourth quarter were a healthy $19.44 with an overall vacancy rate of 7.2%, second only in 
the Peninsula area to the Lightfoot submarket with $21.74 and an overall vacancy rate of 7.4% with 3,322,674 sf of inventory. The 
Pembroke market on the Southside led in the fourth quarter with a rental rate of $30.53 and a low overall vacancy rate of 2.0%. The 
Virginia Beach Courthouse area had a retail rental rate of $24 with the 
highest overall vacancy rate in the fourth quarter of 27.6%.  
 
Demolition began in the fourth quarter on the Coliseum Mall in the 
Peninsula area with 25% being completed. Once the newly renamed 
Peninsula Town Center is opened it will have been transformed into a 
mix-use shopping area with 800,000 sf of retail space, 150,000 sf of 
residential on top of the retail, and 100,000 sf of office/residential with 
the larger anchors on the outside and areas for shoppers to stroll in the 
center which has become more typical of high-end mall designs. 
 
Edinburgh Commons in Chesapeake, 850,000 sf of new retail space, 
completed two of the three phases. Home Depot was joined by Target 
in October and a Wal-Mart Super Center is proposed as a third anchor 
in 2008. Goodman Company has begun the site work for the delivery of 
Landstown Commons in Virginia Beach, 500,000 sf of retail space. The 

project is expected to be completed in the fourth quarter of 2007. Kohl’s and Best 
Buy have already been announced as anchor tenants. 
 
Defense-related spending and available land for residential and commercial 
projects in the Northern Suffolk area along I-664 is attracting high-end rooftops. 
Look for this area, which includes Joint Forces Command and the ODU/MAST 
Project, to be an up and coming site for new retail development in the coming 
year.  
 
On the Southside, both the Greenbrier/Battlefield and Military Highway 
submarkets performed well in the fourth quarter. Greenbrier/Battlefield has 
4,437,923 sf of inventory with only a 1.5% overall vacancy rate and a rental rate of 
$17.06. The Military Highway submarket had 5,388,000 sf of inventory with a 
vacancy rate of 3.1% and an average rental rate of $13.96, slightly above the year 
end average for the Southside of $13.25. The Peninsula area ended the year with an 
average rate of $12.03 bringing the average to $12.78. 
 

The Hampton Roads retail market is expected to continue to perform well in 2007 with many national retailers looking to come to the 
area. Some of the retailers taking a look are: Wild Oats, REI, Blue Tulip, Bloom Grocery Store, and Wegmans Grocery Store out of 
New York. Farm Fresh came back to Orchard Square in the Chesapeake market reinstating its presence in the same location, and adding 
an additional location in Haygood in Virginia Beach. An Apple Store opened up in downtown Norfolk at the MacArthur Center and 
Barnes & Noble came to New Town in the Williamsburg market in the fourth quarter. Look for a lot of increased activity in the 
fast/casual restaurant market as well in 2007.  

Direct Rental Rates vs. Vacancy Rates 
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For more information, please contact one of our Brokerage Professionals 
Thalhimer/Cushman & Wakefield 
1313 East Main Street, Suite 400 
Richmond, VA 23219 
(804) 648-5881 

This report contains information available to the public and has been relied upon by Thalhimer / Cushman & Wakefield on the basis that it is 
accurate and complete.   Thalhimer / Cushman & Wakefield accept no responsibility if this should prove not to be the case.  No warranty or 
representation, express or implied, is made to the accuracy or completeness of the information contained herein, and same is submitted subject 
to errors, omissions, change of price, rental or other conditions, withdrawal without notice, and to any special listing conditions imposed by our 
principals. 

 
 

 

 

THALHIMER MARKET HIGHLIGHTS 
Significant 4Q06 New Openings 
B U I L D I N G  C I T Y  T E N A N T  S Q U A R E  F E E T  

Edinburgh Commons Chesapeake Target 127,619 
Hanbury Village Chesapeake Harris Teeter 52,011 
Haygood Virginia Beach Farm Fresh 54,000 
Orchard Square Chesapeake Farm Fresh 43,342 
New Town Williamsburg Barnes & Noble N/A 
Power Plant Hampton BJ’s Wholesale Club 119,000 
 

 

 

Significant 4Q06 Sale Transactions 
B U I L D I N G  C I T Y  B U Y E R  S Q U A R E  F E E T  P U R C H A S E  P R I C E  

N/A     
 

 

 

Significant 4Q06 Construction Activity 
B U I L D I N G  C I T Y  M A J O R  T E N A N T  S Q U A R E  F E E T  

Bennetts Creek Suffolk Farm Fresh 114,300 
Hanbury Village Chesapeake Harris Teeter 100,500 
New Town Williamsburg Barnes & Noble, Consolidated Theatres 500,000 
High Street Lifestyle Center Williamsburg N/A 237,408 
Stoney Run Newport News N/A N/A 
City Center Newport News Talbot’s, Mediks Market N/A 
Peninsula Town Center Hampton Macy’s 800,000 
Landstown Commons Virginia Beach Kohl’s 500,000 
Edinburgh Commons Chesapeake Target, Home Depot 850,000 
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THALHIMER MARKET/SUBMARKET STATISTICS 

R eta il
D en b igh 1 ,98 1 ,90 4 16 7 9 .4 % 9 .4% 46 ,2 70 (3 5 ,96 9 ) $ 1 0 .8 4
D ow n to w n  H am p ton 89 1 ,33 3 8 7 2 .8 % 2 .8% 10 ,6 51 (5 ,90 9 ) $ 1 1 .3 3
D ow n to w n  N ew p ort N e w s 46 9 ,43 9 5 5 4 .3 % 4 .3% 0 2 0 ,00 0 N /A
F ox H ill 1 ,38 2 ,96 0 17 7 7 .5 % 7 .5% 12 ,4 49 (3 0 ,07 0 ) $ 9 .6 4
G lou ce ste r 1 ,31 9 ,79 6 4 0 1 5 .7 % 1 5 .6% 10 ,6 50 (9 8 ,40 9 ) $ 8 .5 9
H am pton  N o rth 3 ,78 1 ,91 8 23 9 2 .7 % 2 .7% 64 ,7 02 7 7 ,82 6 $ 1 3 .7 6
Ja m e s R ive r 1 ,64 2 ,94 0 19 5 5 .4 % 5 .1% 47 ,4 17 (1 7 ,79 4 ) $ 1 4 .8 6
L ig h tfoo t 3 ,32 2 ,67 4 7 5 7 .4 % 7 .4% 13 ,3 16 (1 9 ,91 3 ) $ 2 1 .7 4
M e rcu ry C en tra l 8 ,12 4 ,67 1 35 5 8 .1 % 7 .9% 2 21 ,6 07 13 4 ,04 1 $ 1 0 .4 7
P a trick  H e n ry 4 ,72 7 ,98 1 12 2 2 .6 % 2 .4% 30 ,3 74 (4 8 ,07 2 ) $ 1 3 .7 5
P oq uo son 1 ,54 1 ,76 1 17 3 4 .0 % 4 .0% 11 ,0 88 1 4 ,33 9 $ 1 8 .0 8
W illia m sb u rg 2 ,89 8 ,06 2 17 4 7 .2 % 6 .9% 54 ,4 34 39 8 ,56 9 $ 1 9 .4 4
Y orkto w n 28 3 ,99 2 2 7 2 .9 % 2 .9% 5 ,6 00 1 2 ,89 5 $ 1 5 .0 1

     P e n in s u la  T o ta ls 3 2 ,36 9 ,43 1 1 ,88 6 6 .3% 6 .2 % 5 28 ,5 58 40 1 ,53 4 $ 1 2 .0 3

C am po ste lla /S  N o rfo lk 1 ,42 6 ,45 5 14 1 7 .1 % 6 .6% 25 ,8 16 7 4 ,76 9 $ 9 .0 3
C he sa pe a ke  S q ua re 2 ,72 5 ,67 0 8 0 2 .8 % 2 .8% 51 ,0 69 6 6 ,60 7 $ 7 .9 7
C hu rch la nd 1 ,27 1 ,12 5 10 7 2 .8 % 1 .8% 5 ,8 28 (9 ,62 7 ) $ 1 3 .1 6
C o lleg e  P a rk 1 ,79 9 ,22 4 16 1 3 .6 % 3 .6% 1 ,5 00 (2 2 ,14 2 ) $ 9 .7 9
D ee p  C ree k 86 7 ,09 6 7 6 8 .4 % 8 .4% 7 ,3 35 6 7 ,56 0 $ 1 6 .0 0
D ow n to w n  N orfo lk 4 ,47 2 ,26 5 31 4 1 .8 % 1 .8% 26 ,3 64 1 2 ,90 2 $ 1 2 .3 5
D ow n to w n  S u ffo lk 1 ,43 5 ,58 0 10 1 3 .2 % 3 .2% 1 ,8 00 (3 5 ,20 0 ) $ 1 0 .7 4
G e n era l B oo th  C o rrido r 1 ,52 6 ,57 0 8 6 3 .2 % 3 .2% 30 ,7 75 2 4 ,78 8 $ 1 6 .6 2
G re a t B rid g e 1 ,83 8 ,68 2 10 3 1 5 .0 % 1 4 .8% 24 ,1 49 10 7 ,15 9 $ 2 1 .8 6
G re e nb rie r/B a ttle fie ld 4 ,43 7 ,92 3 14 7 1 .5 % 1 .4% 47 ,9 35 5 1 ,64 2 $ 1 7 .0 6
H illtop /G re a t N eck 2 ,64 2 ,87 0 19 3 2 .6 % 2 .6% 83 ,3 12 4 5 ,76 4 $ 1 5 .9 8
H o llan d  R oa d 1 ,59 7 ,38 4 9 5 1 .6 % 1 .6% 20 ,9 86 1 4 ,87 2 $ 1 2 .6 5
Is le  o f W igh t 65 3 ,52 9 3 3 7 .6 % 7 .6% 7 ,5 36 (2 0 ,93 4 ) $ 3 .8 2
K em p sville 1 ,83 8 ,26 1 10 5 2 .4 % 2 .2% 78 ,9 03 5 1 ,82 8 $ 1 7 .5 9
L ittle  C ree k 3 ,46 0 ,79 9 25 0 6 .9 % 6 .9% 61 ,2 76 (2 2 ,00 1 ) $ 1 1 .3 3
L ittle  N eck 3 ,21 4 ,12 9 12 3 4 .9 % 4 .8% 45 ,2 63 1 4 ,08 3 $ 1 0 .4 1
L ynn ha ve n 2 ,38 0 ,50 6 6 7 1 .3 % 1 .3% 37 ,5 55 4 ,78 7 $ 1 5 .5 2
M id -C ity 1 ,94 4 ,06 3 27 0 2 .7 % 2 .7% 19 ,1 69 5 1 ,55 5 $ 9 .2 9
M ilita ry 5 ,38 8 ,00 0 27 3 3 .1 % 3 .1% 89 ,4 68 4 8 ,08 9 $ 1 3 .9 6
N ew to w n 2 ,32 7 ,18 7 13 9 3 .8 % 2 .7% 46 ,3 91 1 9 ,60 0 $ 1 3 .5 9
N orth e rn  S u ffo lk 24 0 ,68 6 1 9 1 8 .0 % 1 7 .3% 21 ,1 96 8 9 ,46 1 $ 1 7 .1 4
O cea n fron t 1 ,79 6 ,52 6 25 0 3 .6 % 3 .0% 17 ,9 59 2 ,15 2 $ 1 3 .0 9
P em b roke 3 ,25 1 ,95 4 16 2 2 .0 % 1 .8% 51 ,3 14 9 ,60 1 $ 3 0 .5 3
P rin ce ss A n ne 1 ,42 1 ,90 1 6 4 5 .0 % 1 .0% 10 ,8 54 5 ,28 1 $ 1 5 .0 5
S ho re  D rive 92 0 ,68 5 9 3 3 .5 % 3 .0% 8 ,6 26 68 9 $ 1 1 .7 7
S m ith fie ld 70 3 ,01 2 7 2 3 .8 % 3 .8% 20 ,3 14 1 0 ,71 2 $ 1 7 .6 6
S u ffo lk 1 ,12 7 ,92 9 7 3 1 1 .7 % 1 1 .7% 11 ,2 19 (5 4 ,54 3 ) $ 7 .6 9
V a  B ea ch  C o u rtho use 15 3 ,16 0 8 2 7 .6 % 2 7 .6% 16 ,6 84 (5 7 ,25 0 ) $ 2 4 .0 0
V ic to ry 1 ,88 2 ,68 5 17 6 9 .9 % 7 .6% 55 ,5 91 (2 9 ,87 0 ) $ 8 .8 6
W ard s C o rn e r 84 1 ,89 9 4 9 5 .9 % 5 .9% 7 ,3 45 (1 0 ,73 4 ) $ 9 .8 0

     S o u th s id e  T o ta ls 5 9 ,58 7 ,75 5 3 ,83 0 4 .2% 3 .9 % 9 33 ,5 32 51 1 ,60 0 $ 1 3 .2 5

T o ta l 9 1 ,95 7 ,18 6 5 ,71 6 4 .9% 4 .7 % 1 ,4 62 ,0 90 # 91 3 ,13 4 $ 1 2 .7 8
* R en ta l ra tes re fle ct $p sf/ye a r N N N
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